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Komunika magazine is published as a tools of communication between Indonesia Open University and its stakeholders and as a mass media for students Indonesia Open University. On this study a descriptive results showed a 49 out of 90 respondents (54%) have enough interest for reading a Komunika magazine (based on AIDDA's theory). Also this study showed a 54 out of 90 respondents (60%) said Komunika magazine had a sufficient conditions for an attractive. On this study showed a 47 out of 90 respondents (52%) said Komunika magazine has a enough function look likes tools of distance education. This study showed is not a significant relationship between an attractive by Komunika magazine with a readers interest (based on AIDDA theory) p-value >0.05. This study showed a significant relationship between Komunika magazine has a function look likes tools of distance education with readers interest (based on AIDDA theory) p-value <0,05. This study showed a significant relationship between an attractive by Komunika magazine with its has a function look likes tools of distance education p-value <0,05. Komunika magazines have a readers interest (based on AIDDA theory), because its an attractive magazine and its has a function look likes tools of distance education, so this study showed a significant correlation an attractive by Komunika magazine and its has a function look likes tools of distance education with readers interest (based on AIDDA theory).
Keywords: Attractiveness, Function of Komunika Magazine, Reader's Interest (AIDDA theory).

1. Introduction
The Komunika magazine was published by Indonesia Open Universitas through a long journey. In the beginning Komunika magazine was published a magazine package, who focused to help students in learning. The first time Komunika magazine was written tutorial to be material presented for learned. Now, Komunika magazine was published tabloid shape until November 2011. Since November 2011 Komunika magazine was published in magazine shape result collaboration by Indonesia Open University with Tempo Media Group Corporate. In terms of content Komunika magazine are variety, because it also presents articles about lifestyle that is published in the Lifestyle rubric. While the articles are academic in the Tutorial rubric. Komunika magazine is published as a tools of communication between Indonesia Open University and its stakeholders and as a mass media for students Indonesia Open University. The goal of Komunika magazine is as a tools of distance education for Indonesia Open University students in particular through a Tutorial rubric. 

On the progres, Indonesia Open University have not known for certain whether the Komunika magazine has effectived as a tools of communication by Indonesia Open University either students or general public. Then it has not known for certain whether the Komunika magazine has effectived as a tools of communication between distance learning unit Indonesia Open University in Indonesia regions with the stakeholders. The 20 copies by Komunika magazine was send to distance learning unit Indonesia Open University in Indonesia regions, except Jayapura and Sorong region. So that, it is a useful to promotion socialization. Then to expand the market, the Tempo Media Group Corporate was distributed Komunika magazine through the Gramedia Bookstore network. 

The focus of Komunika magazine sales is on Java island. Meanwhile, to increase Indonesian Open University promotion to the academic community in other universities, Tempo also distributed Komunika magazine to several universities in Jakarta with every each university get a 10 copies. Among them are  Institut Ilmu Sosial dan Ilmu Politik  (IISIP) Jakarta, UNJ, UPN Jakarta, IPB, Trisakti University, UIN Syarif Hidayatullah Jakarta, and others. In total there are 62 universities in Jabodetabek who got post of Komunika Magazine. Acordingly in fact the Komunika magazine has a tools of introducing Indonesia Open University to students in other university.

By the back ground of Komunika magazine problems, so we be able to formulated problem as follows: What is the pattern of utilization Komunika magazine as a tools of communication by Indonesia Open University either students or general public. Has the material presented by the Komunika magazine satisfy the student's expectations to support the distance education in Indonesia Open University. The goals of this study is getting a pattern of utilization Komunika magazine as a tools of communication between Indonesia Open University with the students. The Urgency of this study is a evaluating the utilization of Komunika magazine as a tools of communication and learning the Indonesia Open University students.

2. Methodology

The study design used descriptive and correlation survey method. The data collection for quantitative method. At first the instrument will have been testing to 20 students. Then the instrument will have been testing validity and reliability. Validity and reliability test will have been using spearman correlation test (Spearman rank order correlation), and it is used if n small value (less than 30 people) and data is ordinal (Yusuf, 2016). After the instrument will have been testing validity and reliability, then the next data collection will have been using survey method. The instrument was used questionnaire. Sampled 92 students by purposive sampling at UPBJJ-UT Serang and Sorong. Question was arranged used Likert scale.
3. Results

Validity instrument test, can look at table 1.1, below this: 
Tabel 1.1 Validity Instrument Test
	No.
	Indicator
	P-Value
	Decision
	conclusion

	AIDDA theoretics

	1
	Attention
	0.00
	P-Value < 0.05
	Valid

	2
	Interest
	0.00
	P-Value < 0.05
	Valid

	3
	Desire
	0.00
	P-Value < 0.05
	Valid

	4
	Decision
	0.00
	P-Value < 0.05
	Valid

	5
	Action
	0.00
	P-Value < 0.05
	Valid

	Attractiveness 

	1
	Message content and grammar
	0.00
	P-Value < 0.05
	Valid

	2
	Writing system and news actuality.
	0.00
	P-Value < 0.05
	Valid

	3
	Picture and paper quality
	0.00
	P-Value < 0.05
	Valid

	4
	Layout and color
	0.00
	P-Value < 0.05
	Valid

	5
	Frequency of media release (once a month)
	0.00
	P-Value < 0.05
	Valid

	6
	Number of pages available
	0.00
	P-Value < 0.05
	Valid

	Magazine Functions As a tools of distance education

	1
	As a tools of distance education for UT students
	0.00
	P-Value < 0.05
	Valid

	2
	The tutorial material in Komunika magazine can clarify the presentation of messages and information, so it can improve learning outcomes
	0.00
	P-Value < 0.05
	Valid


	3
	Komunika magazines can lead to learning motivation, and it may be possible for UT students to study individually according to their abilities and interests
	0.00
	P-Value < 0.05
	Valid


From tabel 1.1 was showed instrument has been valid. So this instrument can using on this study. 
Reliability instrument test, can look at table 1.2, below this:   
Tabel 1.2 Reliability Instrument Test

	No.
	Variabel
	P-Value
	Decision
	conclusion

	1
	AIDDA theoretics
	0.733
	P-Value > 0.6
	Reliabel

	2
	Attractiveness
	0.719
	P-Value > 0.6
	Reliabel

	3
	Magazine Functions As a tools of distance education
	0.775
	P-Value > 0.6
	Reliabel


From tabel 1.2 was show that instrument has been reliabel. So this instrument can using on this study. 

Tabel 1.3 Descriptive Statistic about Interest Students for Reading a Komunika Magazine 

based on AIDDA theoretics
	No
	Variabel AIDDA theoretics
	Frequency
	Percent

	1
	Very less
	0
	0%

	2
	Less
	4
	5%

	3
	Enough 
	49
	54,%

	4
	Good
	36
	40%

	5
	Very Good
	1
	1%


From tabel 1.3 was showed a 49 out of 90 respondents (54%) have enough interest for reading a Komunika magazine (based on AIDDA's theory). And 1 out of 90 respondent (1,1%) have very good interest for reading a Komunika magazine (based on AIDDA's theory). So the conslusion for Komunika Magazine is must increase a sosialization to students and improve the writing of Komunika Magazine, especially on the part a theoritics content about courses taken by students, by adjusting the writing based on good journalism rules, so that the message conveyed can be more communicative. Supported by Tirtadewi study, (2013) shows the influence of the use of AMICA Magazine as a source of learning on the competence of drawing party fashions of Class X Students at SMK Diponegoro Yogyakarta. Other studies supported by Bahrudin and Dewanto (2012) show that the writing of PP Al Amanah bulletin does not use journalistic principles correctly so that the messages are often not communicative, and the magazines are not continuously published and with limited circulation, resulting in many messages written leadership or students are not well conveyed, and not able to provide learning of the students. It is concluded that students have enough interest for reading a Komunika magazine (based on AIDDA's theory). 
Tabel 1.4 Descriptive Statistic about Komunika magazine is a attractive magazine
	No
	Variabel Komunika magazine is a attractive magazine
	Frequency
	Percent

	1
	Very less
	0
	0%

	2
	Less
	3
	3%

	3
	Enough 
	54
	61%

	4
	Good
	34
	36 %

	5
	Very Good
	0
	0%


From tabel 1.4 was showed a 54 out of 90 respondents (60%) said Komunika magazine had a sufficient conditions for an attractive. And also showed a  34 out of 90 respondents (36%) said Komunika magazine had a sufficient conditions for an attractive. Supported by Riyani's study, (2013) showed the developed Biomagz magazine meets the criteria of good quality magazines and is worthy of use in biology learning. By Risnasari study, (2015) shows the number of students of Informatics Education who have interest in reading to digital magazines and the results of making digital magazines can be a medium of learning in presenting lecture materials with a validity value of 3,016. It is concluded that Komunika magazine is a enough attractive magazine.

Tabel 1.5 Descriptive Statistic about Komunika magazine has a function look likes tools of 

distance education
	No
	Variabel Komunika magazine is a attractive magazine
	Frequency
	Percent

	1
	Very less
	1
	1%

	2
	Less
	5
	5%

	3
	Enough 
	47
	52%

	4
	Good
	32
	37%

	5
	Very Good
	5
	5%


From tabel 1.5 showed a 47 out of 90 respondents (52%) said Komunika magazine has a enough function look likes tools of distance education. And also showed a 32 out of 90 respondents (37%) said Komunika magazine has a good function look likes tools of distance education. Supported by Asfuriyah study, (2014) stated that the results of the effectiveness analysis obtained N-gain analysis of 0.67 with moderate criteria, and ARCS interest questionnaire analysis of 0.16 with low criterion. Thus, the magazine of science is declared worthy as a medium of learning for students. A magazine produced can be a learning medium to improve achievement and learning motivation with a standard gain value of 0.48 and 0.42 (Zahro & Astono, 2017). The development of teaching materials by designing the magazine model shows that the teaching materials are developed effectively in improving the effectiveness of student learning outcomes (Riono, 2016). Supported by Dongoran's study, (2011) shows there is a significant relationship between the magazine and the increase of students' knowledge, with p = 0,01. It is concluded that magazine can serve as an effective learning media to increase motivation, improve the effectiveness of student learning outcomes and student and student achievement.
Tabel 1.6 Rank Correlation Test Spearman Rho AIDDA Theory With Komunika is a attractive magazine
	Independent Variabel 
	Dependent Variabel 
	Correlation Value
	p-value
	Coeficient
	Significant

	1. Attention theory
2. Interest theory
3. Desire theory
4. Decision theory
5. Action theory
	Message content and grammar
	0,271
	0,07
	weak
	Is not signifikan >0,05

	
	Writing system and news actuality
	
	
	
	

	
	Picture and paper quality
	
	
	
	

	
	Layout and color
	
	
	
	

	
	Frequency of magazine publish
	
	
	
	

	
	Number of pages available
	
	
	
	


From tabel 1.6 showed is not a significant relationship between an attractive by Komunika magazine with a readers interest (based on AIDDA theory) p-value >0.05. This case because several responden (student) said if komunika magazine still not good in message content and grammar, writing system and news actualy, picture and paper quality, layout and color, frequency of magazine publish, and number of pages availabe. So if komunika magazine want to become a attractive magazine and it want to be a new technology for distance education, it must be improve the quality with applying attention, interest, desire, decision, and action theory. Supported by Shofian study, (2015) shows that attention, interest, desire, decision, action theory have a positive and significant influence on consumer purchasing decision, with indicator of message delivered in advertising, confidence in the product, attractive advertising appearance. Zainal & Septi's study (2017) shows that brand presenter promotes its products using attention, interest, desire, decision, action (so that the product can be sold in accordance with the target desired by the company). Concluded using attention, interest, desire, decision, action can increase consumer appeal to buy.
Tabel 1.7 Rank Correlation Test Spearman Rho AIDDA Theory With Magazine Functions As A Learning Media
	Independent Variabel 
	Dependent Variabel 
	Correlation Value
	p-value
	Coeficient
	Significant

	1. Attention theory
2. Interest theory
3. Desire theory
4. Decision theory
5. Action theory
	Komunika magazine functions as a tools of distance education for UT students
	0,349
	0,03
	Strong
	Signifikan <0,05

	
	The tutorial material in Komunika magazine can clarify the presentation of messages and information of courses
So it can improve learning outcomes
	
	
	
	

	
	Komunika magazines can lead to learning motivation, and it may be possible for UT students to study individually according to their abilities and interests
	
	
	
	


From table 1.7 showed a significant relationship between Komunika magazine has a function look likes tools of distance education with readers interest (based on AIDDA theory) p-value <0,05. Supported by Shofian study, (2015) shows that attention, interest, desire, decision, action theory have a positive and significant influence on consumer purchasing decision, with indicator of message delivered in advertising, confidence in the product, attractive advertising appearance. The development of teaching materials by designing the magazine model shows that the teaching materials are developed effectively in improving the effectiveness of student learning outcomes (Riono, 2016). Supported by Asfuriyah study, (2014) show the results of the effectiveness obtained N-gain analysis of 0.67 with moderate criteria, and ARCS interest questionnaire analysis of 0.16 with low criterion. Thus, the magazine of science is declared worthy as a medium of learning for students. A magazine produced can be a learning medium to improve achievement and learning motivation with a standard gain value of 0.48 and 0.42 (Zahro & Astono, 2017). Dongoran's study (2011) shows that there is a significant relationship between the magazine and the increase of students' knowledge, with p = 0,01. It is concluded the attention, desire, action theory have a positive and significant influence on the purchasing decision of the magazine by the consumer, because the consumer bought the magazine, effective learning media can increase motivation, improve the effectiveness of student learning outcomes and student achievement.
Tabel 1.8 Rank Correlation n Test Spearman Rho The attraction Komunika magazine with as a tools of distance education.
	Independent Variabel 
	Dependent Variabel 
	Correlation Value
	p-value
	Coeficient
	Significant

	1. The Message content and grammar
2. Writting system and news actualiy
3. Picture and paper quality
4. Layout and color
5. Frequency of magazine publish
6. Number of pages availabe
	Komunika magazine functions as a tools of distance education for UT students
	0,349
	0,03
	Strong
	Signifikan <0,05

	
	The tutorial material in Komunika magazine can clarify the presentation of messages and information of courses
So it can improve learning outcomes
	
	
	
	

	
	Komunika magazines can lead to learning motivation, and it may be possible for UT students to study individually according to their abilities and interests
	
	
	
	


From tabel 1.8 showed a significant relationship between an attractive by Komunika magazine with its has a function look likes tools of distance education p-value <0,05. Risnasari study, (2015) shows the number of students of Informatics Education who have interest in reading to digital magazines and the results of making digital magazines can be a medium of learning in presenting lecture materials with a validity value of 3,016. Tirtadewi study, (2013) shows the content and constraint validity indicates that the use of AMICA magazine as a learning resource can improve student competence. Thus it can be concluded that the content and magazine constituents in the presentation of college learning materials can increase the attractiveness or interest in reading and improve student competence, thus the magazine has a function for the effectiveness of student learning.
4. Conclusions
From the discussion in the previous chapter it can be concluded that:

1. The pattern of utilization of Komunika magazine by students mainly through rubric tutorial. There is a strongly significant relationship between komunika magazines as a means of distance education for UT students with tutorial materials in komunika magazine clarifying the presentation of messages and information by certain subjects so as to facilitate and improve learning outcomes, generate learning motivation, and enable UT students to self-study according to his abilities and interests.

2. The result of regression analysis shows that the attractiveness and function of magazine have no effect to student reading interest.
3. Students expect material upgrades in the content of learning materials with the latest news and science and about the scope of Open Universities, as well as outstanding students at the Open University, so that the Open University can be better known to the people of Indonesia.
4. Respondents expect that Komunika Magazines can be circulated in app version so as to make it easier for readers to access it.
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